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 2 Responsible Tourism and the 
UK Marketplace

This chapter focuses on the ways in which Responsible Tourism has 

demand a re-orientation of commercial policies’.1 That reorientation has gath-

-
sibleTravel.com.  This is not a history of the development of sustainable and 

the process through which Responsible Tourism secured a following across 
 in 

for Responsible Tourism. This approach has not been consistently applied in 

3

industry and recognising that this campaign will be most successful if it builds 

the concept of a real holiday has traction because of a campaign about beer and 
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Part I: Why Responsible Tourism?46

in popular usage to good holidays… we shall return to this root shortly.

Cultures of consumption
There is an emerging body of literature which explores consumerism

the persistence of social and collective aspects of consumption practices 
and identities  Much of the success of the Responsible Tourism movement 

to understand why Responsible Tourism has emerged so powerfully in this 

focusing on the informed and empowered tourist. The empowered tourist 

their environment.

Tourism is unusual in that the purchase and consumption of travel and 

protection beyond its borders. 
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5

excesses of behaviour by its citizens abroad with legislation on paedophilia 
-

gives limited advice on Responsible Tourism.

 and provides advice by country and 

Tourism is very diverse

domestic tourism is less studied by academics.

assistance to their clients in the destination 
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Too often tourism is discussed as though it occupies a silo

-
mission

 tourism 

destination choices. Responsible Tourism has been successful in the originat-

choose environmentally friendly options. Many will be tempted to dismiss 

this approach.11

 is an approach which 

11
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